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SEM = VISIBILITY

A website without 
SEM is like a 
beautiful storefront 
in an alley.

SEM that attracts foreign 
buyers is like expanding 
your business to busy 
intersections in downtown 
Tokyo, London, Beijing, 
Toronto and Santiago.



SEM = REFERRALS

A website without 
SEM is like a 
service business 
without referrals.

SEM that 
attracts foreign 
buyers to your 
services is like a 
3-star Michelin 
rating.



The Challenge*

SEM for ATA Carnet (an int’l customs document)
Results of Key Phrases

ATA Carnet  = 275,000
Carnet = 17,000,000
What is a carnet = 22,700,000
Carnet document = 6,510,000
Export carnet – 2,300,000

SEM can get a website into the top 10 results of the first 
S.E.R.P.

*All information in this presentation can be applied to expanding a 
business domestically. Just redefine “foreign.”



Key Considerations

Your product or service doesn’t have to better or 
different – just more visible.
Your Website Can Be Unpaid Salesperson Not 
Just an Electronic Brochure

Content
Rich, deep, dynamic, current, competitive

Commitment
Commit to website like you would commit to a salesperson
Constant support, grooming
Google doesn’t care about your site until other people do 
– including you.



A Salesperson Engages



Key Considerations

Understand Role of SEM
“Search” controls who finds

your site based on…
Keywords & phrases - research
Landing pages - examples
Page titles
Frequency of updates

You can influence the results:
organic & PPC

Depending on your offering,
both can matter.

Relevance makes all the difference
Relevance=Visibility Online
SEs use a “quality score”

for PPC.

http://tools.seobook.com/keyword-tools/
http://www.copyblogger.com/seal-the-deal-10-tips-for-writing-the-ultimate-landing-page/
http://www.smileycat.com/design_elements/landing_pages/
http://searchengineland.com/3-ways-ppc-can-improve-your-organic-results-through-testing-91135
http://www.ipressroom.com/pr/corporate/search-engine-relevance.aspx


Landing Page Comparison



Maybe You Are Already Attracting 
Foreign Visitors (Google Analytics)

What Are They Looking For?...



U.K. Visitors by Keyword



How To Increase Visibility Overseas

Change Settings In Google Webmaster Tools 
and/or with PPC Providers.



How To Increase Visibility Overseas

Landing Page/s Directed to Foreign Visitors



How To Increase Visibility Overseas

Message to Foreign Visitors



How To Increase Visibility Overseas

New, Specific Linked Page



Beyond The Basics - Research

Are You Already Getting Foreign Visitors?
Is Your Product or Service Saleable, As-
Is? 

If Not, What Can You Do To Adapt It To A 
Foreign Market? (start with one country)

Or, Consider Selling To A Foreign 
Language Audience In The U.S.

Foreign-language greeting cards
Foreign-language U.S. tax preparation



Beyond The Basics - Test

EBay, Amazon, Pay-Per-Click Ads
Make Changes To Your Website, See If It 
Affects Domestic Marketing First

•Must Have! Administrative usability: an easy-to-use content 
manager

•Add products and services
•Change prices
•Post alerts
•Advertise specials
•Update testimonials
•Create new landing pages
•Edit copy
•Link to social media
•Optimize content



Beyond The Basics – Foreign Domains

Reserve Domain e.g. Canada=ATACarnet.ca



Beyond The Basics – Add Websites

Build New Website For Foreign Domain
Know Your Audience
You Can Apply This Domestically If You Localize

Create Content That Incorporates
Language Differences
Cultural Differences
Int’l Shipping or Delivery

Sample Reference for Canada
http://www.gts-translation.com/canadianenglish.pdf

http://www.gts-translation.com/canadianenglish.pdf


Beyond The Basics – Foreign Search

Popular Search
Engines Outside
The U.S.

Google CA =
Canada



Beyond The Basics – China Search

Popular Search
Engines Outside
The U.S.

Baidu = China



Beyond The Basics – India Search

Popular Search
Engines Outside
The U.S.

guruji = India



Beyond The Basics – Search Export

Research Vertical Online Marketing
Commercial News USA – Find U.S. Exporters



Beyond The Basics – Vertical Search

Research Vertical Online Marketing
ThomasNet.com - Industrial Buyers



Beyond The Basics – Vertical Resources

Research Vertical Online Marketing
Foodexport.org
The Wine Institute
Technology
Water
Green Industries
Jewelry

http://www.foodexport.org/
http://www.wineinstitute.org/
http://www.siaed.org/
http://export.gov/build/groups/public/@eg_main/@byind/@envtech/documents/webcontent/eg_main_034883.pdf
http://www.greenexport.org/
http://www.jewelersboard.com/IndustryKnowledge/Content.aspx?id=216


Online Resources

Globaltrade.net
TradePort (MBITA.org)
Export.gov
Website magazine archived article
Int’l SEM Blog
SEM to Latin America
Multilingual-search.com
Search marketing news from Japan and Asia
Search Engine Strategies

http://www.globaltrade.net/
http://www.mbita.org/
http://www.export.gov/
http://feedfront.com/archives/article002299
http://www.agilismarketing.com/sem-marketing-blog/category/international-sem-news/
http://searchengineland.com/international-sem-goes-beyond-simple-translation-qa-with-latin3s-matias-perel-47942
http://www.multilingual-search.com/
http://ajpr.com/wordpress/
http://www.searchenginestrategies.com/


Online Resources

Alibaba.com – become a source
USA Export Expo – online trade show
Northern CA District Export Council
SCORE
U.S. Commercial Service – if you are 
export-ready
Centers for Int’l Trade Development

http://www.alibaba.com/
http://usaexportexpo.com/
http://www.norcaldec.org/
http://www.eastbayscore.org/workshop_export.php
http://export.gov/california/sanjose/
http://www.citd.org/


Don’t Forget – Non-Marketing Issues

Customs Clearance
Shipping Costs
Export Licensing, if applicable
Other Agency Requirements e.g. FDA etc.
Registering In Advance For VAT Waivers
Use ATA Carnets For Sending Samples That 
Will Be Returned
Currency Issues
How Will You Get Paid?



Thank You

For a copy of this presentation, email a 
request to me.
Leslie August – Leslie@ATACarnet.com
Contact Info

@BoomerangFr8Gal
Facebook.com/ATACarnet
LinkedIn Profile

mailto:Leslie@ATACarnet.com
http://twitter.com/#!/BoomerangFr8Gal
http://www.facebook.com/atacarnet
http://www.linkedin.com/in/leslielevyaugust
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